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SURVEY OBJECTIVE
AND TARGET GROUP

e Aim: To collect data on students' knowledge, skills
and perceptions about artificial intelligence (Al) and
fake news.

 Target group: Students from grades | and V, ages
14 -18, from various school addresses.



BASIC
KNOWLEDGE

What is artificial intelligence Ai in your opinion?

@ Un robot in grado di pensare e agire
come un umano

@ Un programma informatico che simula
processi cognitivi umani.
_ @ Un sistema operativo particolarmente

veloce.
@ Nessuna delle precedenti.
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60% consider Al and fake news “very O
risky” to society.

Top concerns include misinformation

and negative social impacts.
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RECOGNITION SKILLS

o *40% of students can recognize
fake content almost perfectly,
but use basic techniques such as
checking sources

102 (46,4%)

Thirty percent use online tools to
oy check the reliability of content.

14 (6,4%)
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BEHAVIORS AND
HABITS

tra1e 3ore

. 50,5%

*50% spend 1 to 3 hours a day on social i
media to read news. ‘

*Main verification techniques: comparing
sources (60%), checking cited sources

(50%).
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ANALYSIS OF RESULTS  [streneths: cood gencrarawareness

Strengths

interest in verifying information.

Areas for Improvement: Limited
knowledge of advanced techniques to
recognize manipulated content, poor
adoption of specific tools.

Le fake news sono:

@ Notizie vere ma presentate in modo

distorto.

@ Informazioni false o fuorvianti diffuse

intenzionalmente.

@ Opinioni personali spacciate per fatti.

@ Tutte le precedenti.

Areas for improvement

Have you ever shared a news item without checking if it was true?

@ Si, inconsapevolmente
@ Si, consapevolmente
@ Non ne sono sicuro

® No

Si, consapevolmente
13 (5,9%)
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CONCLUSIONS
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Summary: Students have a good basic

knowledge but need advancgd tools to
recognizeée manipulated content.
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*Reflections: Importance of promotin
8
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digital awareness and providing practical
tools to deal with misinformation.
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